
CALL IT WHAT
YOU WANT

Glamping is Here to Stay.



KOA
about

Largest network of privately owned
campgrounds in the world

KOA Brands: Resort, Holiday & Journey

New luxury brand, Terramor Outdoor
Resort

Camping & Outdoor Hospitality Report
since 2014



WHERE IT
STARTED
10 years ago, glamping was a
fringe term, with no real definition

Limited brands

Limited booking channels

No Association
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So-called glamping

mattresses and overhead lighting

appeals to baby boomers with
sore backs

under 35 year olds who attend
hip outdoor music festivals

not suitable for kids and dogs

Justin Bieber & Selena Gomez
Go Glamping

super swanky & chic

No lobby in sight...at very least a
bed and indoor plumbing



IT’S
MAINSTREAM
Need further proof glamping is here
for good...

Glamping search terms



G L A M P I N G
2 0 2 4

1 0 0 s  o f  B r a n d s
V a r i e t y  o f

A c c o m m o d a t i o n s
M u l t i p l e  M a r k e t s

L o t s  o f  A m e n i t i e s  
 



Glamping
show

Americas

the

2019:   458 attendees | 41 exhibitors
2023:  1,695 attendees | 140 exhibitors
2024:   XX attendees | 152 exhibitors 

 Increase in attendees & exhibitors!
270%



Glamping
today

T H E  I N S ,  O U T S  &  W H Y



52%

T O D A Y ’ S  G L A M P E R

33%
millennials families

34%
first-timers

32%
$100k HH

2 0 2 4  C A M P I N G  &  O U T D O O R  H O S P I T A L I T Y  R E P O R T :  G L A M P I N G



N E W
G L A M P E R S  I N
T H E  C A M P I N G
S E G M E N T
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N E W  G L A M P E R S

48%
millennials

6-in-10
families

71%
plan to stick

with glamping

42%
from cities

1 . 2 6



T R A V E L  H A B I T S
G l a m p e r s  a r e  m o r e  d i v e r s e  a n d
h a v e  a  h i g h e r  h o u s e h o l d  i n c o m e

t h a n  o t h e r  t r a v e l e r s .

98%
Blended
Travelers

84%
Expect lots of
amenities &

services 

2 0 2 4  C A M P I N G  &  O U T D O O R  H O S P I T A L I T Y  R E P O R T :  G L A M P I N G

36%
Work while
glamping



P R E F E R R E D  
L O C A T I O N

81%
campgrounds or glamping resorts

that have lots of services and
amenities
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EXPECTATIONS

I T ’ S  W H A T  G L A M P E R S  C R A V E . . .



O U T D O O R  H O S P I T A L I T Y
K E Y  V A L U E S

PeopleTechnology Security Experiential
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TECHNOLOGY

extra days glamping6
5 1 %

6 6%
have used AI to plan
their trips

plan to use AI on their next
trip
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SECURITY

 view glamping as safer
than other forms of
outdoor hospitality 

40%

K n o w l e d g e  =  S e n s e  o f  S a f e t y
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EXPERIENTIAL
choose to glamp to
experience natural
events

D e s i r e  c u l t u r a l  &  u n i q u e
e x p e r i e n c e s

5 7 %

spend per day$ 1 7 7
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PEOPLE

want staff onsite &
available when needed

N e a r l y  h a l f  w a n t  s t a f f  t o  b e
a c t i v e l y  i n v o l v e d  

6 3 %

2 0 2 4  K O A  C A M P I N G  &  O U T D O O R  H O S P I T A L I T Y  R E P O R T :  G L A M P I N G



EXPERIENCES
Connecting with Nature
Foodies

GOALS

Water Activities
Wellness

Mindful Strolls Yoga

Recharge, Slow Down & Simply Be
In The Moment
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Travel
Insights

today & tomorrow



A L L  T H E

90%

HOTELS .COM

1,090%

Vibes
identify a hotel’s ‘mood’ and
‘feel’ as an important factor

increase in reviews that mention
“vibe”



Party
Chill

HistoricIndustrial

BeachVintage

Historic Artsy

M O S T  C O M M O N  
“ V I B E S ”

Hip

Retro

Modern

Funky

Cozy

Peaceful



T R A V E L  &  H O S P I T A L I T Y
K E Y  E X P E R I E N C E S

WellnessDestinations Occasions Outdoors Purpose Driven



Destinations



S E T  J E T T I N G

B o o k i n g  a  t r i p  a f t e r
s e e i n g  i t  o n  a  s h o w

T V  s h o w s  i n f l u e n c e
t r a v e l  m o r e  t h a n
s o c i a l  m e d i a

S O U R C E :  E X P E D I A



D E S T I N A T I O N
D U P E S

A f f o r d a b l e
a l t e r n a t i v e s  t o
p o p u l a r  l o c a t i o n s

L e s s  c r o w d e d ,
u n e x p e c t e d

1  i n  3  t r a v e l e r s  b o o k
d u p e s

S O U R C E :  E X P E D I A  &  B B C



LOCAL
IMMERSIONS

S O U R C E :  E X P E D I A

E n g a g e  w i t h  l o c a l
c o m m u n i t i e s ,
c u l t u r e s  &  c u s t o m s .

L o c a l  m a r k e t s ,  f a r m
v i s i t s ,  c u l t u r a l
f e s t i v a l s ,  e t c .



Occasions



GO-CASIONS

S O U R C E :  E X P E D I A

W o r k - r e l a t e d
c e l e b r a t i o n s

P e t  A d o p t i o n s

B a b y  M o o n

D i v o r c e  P a r t i e s



GASTRONOMY
TOURISM

F o o d  a s  C u l t u r e

F a r m - t o - t a b l e

A g r i t o u r i s m

C o o k i n g  C l a s s e s



WORK FROM
ANYWHERE
E n a b l i n g  r e m o t e
w o r k  &  c a t e r i n g  t o
d i g i t a l  n o m a d s .

W o r k  f r o m  S h i p
( V i r g i n  V o y a g e s )

W o r k  f r o m  H a m i l t o n
( W F H )

S O U R C E :  A M P L I F Y



NOSTALGIC
TRAVEL
E v o k e  p a s t
m e m o r i e s ,  r e c o n n e c t
w i t h  s i m p l e r  t i m e s

P o p  C u l t u r e
P i l g r i m a g e s  &  T i m e
P e r i o d s

H e r i t a g e  T r a v e l
S O U R C E :  A M P L I F Y



Outdoors



N A T U R A L
E V E N T S

U n i q u e  e x p e r i e n c e s
i n  n a t u r e  -  n a t u r a l
p h e n o m e n a  

S o l a r  &  L u n a r
E c l i p s e s  /  C e l e s t r i a l

W i l d l i f e  M i g r a t i o n s



O U T D O O R - I N

“ T r y  b e f o r e  y o u  b u y ”
o u t d o o r  a m e n i t i e s
( e . g .  c o l d  p l u n g e ,
p a d d l e  b o a r d s )

3 0 %  o f  V R B O  g u e s t s
c h o o s e  h o m e s  w i t h
o u t d o o r  a m e n i t i e s

S O U R C E :  V R B O



N A T U R E
I M M E R S I O N

F o r e s t  B a t h i n g

W i l d  S w i m m i n g

O c e a n  S o u n d b a t h

R e w i l d i n g
E x p e r i e n c e s

S O U R C E :  A M P L I F Y



Wellness



SLEEP TOURISM
P r i o r i t i z i n g  s l e e p  &
r e l a x a t i o n  a s  t h e
c e n t e r p i e c e  o f  t r i p

J e t  L a g  r e c o v e r y
p r o g r a m s

S l e e p  c o a c h i n g  &
t r a c k i n g



DIGITAL DETOX
U n p l u g  f r o m
t e c h n o l o g y  &  r e d u c e
s c r e e n  t i m e

S i l e n t  S e e k e r s

T i m e d  -  t i m e  a w a y



ADVENTURE TRAVEL
P u s h i n g  o u t  o f
c o m f o r t  z o n e s  &  i n t o
p r e s e n t - m o m e n t
f o c u s

K a y a k i n g ,  c l i m b i n g ,
h i k i n g ,  z i p  l i n i n g



Purpose-
Driven



V O L U N -
T O U R I S M

G i v i n g  b a c k  w h i l e
t r a v e l i n g

W i l d l i f e  &  w i l d
s p a c e s  c o n s e r v a t i o n

C o m m u n i t y
d e v e l o p m e n t

D i s a s t e r  r e l i e f



E C O - T O U R I S M

R e s p o n s i b l e  t r a v e l  t o
n a t u r a l  a r e a s
p r o m o t i n g  c o n s e r v a t i o n

E c o - l o d g e s ,
s u s t a i n a b l e  r e s o r t s

E c o - t r e c k s  



T R A V E L  &  H O S P I T A L I T Y
K E Y  E X P E R I E N C E S

WellnessDestinations Occasions Outdoors Purpose Driven



People

H O W  W I L L  Y O U  D E F I N E
Y O U R  P R O P E R T Y ?

ExperiencesExpectations Vibe



Thank you!
J E N N Y  M C C U L L O U G H
K O A ,  I n c .  /  T e r r a m o r  O u t d o o r  R e s o r t

j m c c u l l o u g h @ k o a . n e t

k o a . c om / n o r t h - ame r i c a n -
c amp i n g - r e p o r t


